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L\EHNH CopeprkaHue

OO6Lwume BneyaTneHus

TenpeHummn 2010

O630p ceMmnHapoB, macTep-knacco, workshops
Kak nobexnatb B KaHHax?



Tema 59rc_> Cannes Lions —
«Connections, made easy» «Jlerkue
CBA3U»

— CBA3U B Pa3HbIX MNJTIOCKOCTAX:

OpeHOoB ¢ noTpebutensmu,
TEXHOMOMMAM, PEKNamMHbIMN
areHTCTBaMm, pasHbiMM KaHanamm u
T.4.)

8000 generatoB 13 90 cTpaH, bonee
24 000 paboTt, 95 cemunHapos,
MacTep-knaccos, workshops

Xopowwun nogdbop TeM, CNNKEPOB,
OTNUYHasi HaBuUrauus N UBEHT-
MEHEKMEHT




[lepBble BrneyatneHuda. Digital
LUTVKN _B 3ane




SHARE
HAPPYaBTomaT no
npogaxe/gapeHuto
MOPOXKEHHOTIO
TpebyeT c Tebs
YNbIOKY, KOTOPYIO TYT
Xe oTnpaBnsan B
Facebook




You Tube Play




MANI TeHaeHumm

« Opa Digital HacTynuna — 9TMM y>Xe HUKOro He yaMBULLb
— yXe Ogaxe nosiBnsieTcsl TepMUH «MOCT-ANOKUTAnN»
 TexHonoruu nownn ganblie

— OHW BIUSIIOT Ha COLMYM, MOAENN NOBeAEHNS Noaen,
MPOHUKAIOT B peanbHyHo XN3Hb U3 BUPTYyarbHOro
NpocTpaHcTBa

« KpeaTmB 00beaUHUIICA C TEXHOSTOTNSIMA

« OTcyTCcTBME rPpaHnLbl MeXay pearibHbIM U BUPTYaribHbIM
NPOCTPaAHCTBOM
— pusnyeckne n undpoBsbie KaHarnbl CNMBaTCA BOEAMHO,
obpasysa HoBOe MeauanpoCcTpaHCTBO — phygital
(physical+digital)
e CoumnanbHble CETU UCMNOSIb3YIOTCA OYEHb aKTUBHO, UX
BNUSAHME Ha coumym Bce borsbLue

 bpeHabl BO3rNaBnaT counanbHble ABMKEHUA, ABNAIOTCS
BOOXHOBUTENAMUN NPOLIECCOB, KOTOPLIE MEHAIOT
noBeaeHue JIioaen N OKpY>KatoLnn Mup



\T Al I\/ bpeHabl BO3rnaBnsaoT cou,. ABUXKEHME.
MANIL Mpumep. Chalkbot Nike LiveStrong

« Chalkbot Nike LiveStrong
* Reply Gatorade

See video



!.1! | MacwTabHoe ncrnonb3oBaHue

counanbHbix ceTen. [pumep BestBuy.

« MarasunHbl BestBuy caenanu Kpyrnocyto4yHyto cnyxéy
noaaepXKu, Korga Tel MOXeLIb 3aaaTb Nobon BoNpoc
yepe3 IBUTTEP, @ HECKOJIBLKO ThICAY NpOAAaBLIOB CETU B
pearibHOM BPEMEHU COPEBHYIOTCA 3a Ny4YLlLUN OTBET




m

HeT rpaHuy, mexagy peanbHbIM U
BUpTYyanbHbIM. Vocaloid2 Hatsune Miku

Vocaloid2 Hatsune Miku -
CUHTE3MPOBaHHbIN }XEHCKUN BOKar. VOCALOID,  77mmxpy]
(ANOHCKMIN) — nporpamMmMHoe S i >
obecneveHne cdomnpmbl Yamaha
Corporation, umutupyoLlee rnorLmn
rorioc YyerfioBeka Ha OCHOBe 3ajaHHOW
MENoann 1 TeKcTa

CospgaH obpas BupTyaribHOU AMBbI

Cenyac oHa gaet B AnoHUM KOHUEPTbI
Ha CTagMoHax - Ha CLeHe pearnbHble
My3blkaHTbl 1 3D ronorpamma

-V

A/
HATSUNE /M1 KL ”

Data Source:



Saatchi &Saatchi New
Directors’ show cases. See
video

Cheil Worldwide, Electronic Art and
Dantsu innovation technologies.

See video



N ANL

Ob30p ceMnHaApPOB U MacTep-
KraccoB



wuwu TemaTuka

Digital kKoMMyHUMKaunmn 40%
e Jingnpyet MObGUNbHLIN MapKEeTUHI, gaming, CoLl. CeTH

[TpOMO areHTCTB, CeTEN, KJINEHTOB, Meauna
napTHepoB, accoumaLmnn 40%

JeMoHCTpaunsa TeXHNYECKNX HOBUHOK 20%

[lonynsapHblIA popMaT- BbICTYM/IEHUE KJIMEHTOB
N areHTCTB B TaHaeMe, npusneyeHune celebrities



Initiative
Unlocking the
Power of Mobile

Packpoewm cuny
Mobile



NANL

* Mobile — 310 npexxae Bcero o noTpedbuTterne, KOTOPbIN
MOOWUSIbHbLIW, a HE O TenedoHe



BonbWKWHCTBO
NCNONb3yeT MOBUbHbIN
AN NOUCKa AaHHbIX
























N ANL

PCs & Gaming



Electronic Arts.
Gaming is the Next Big Thing

ol

$232m $220M

$401M

* $1 in every $4 soent in entertainment is on games
* Consumers ¢ %lue in interactive entertainment wi 100+ Hours of Play

-

!...




Cpeou renmeposB
43% >XXeHLUuH,

1/3 - poauntenu

Aaee Gamers skew mal '
Ages range from Ao oo male, buta
- \ 9 o young to old, significant amount of females are
ouLare primarily 13- years old engaged with the medium H

One third of gamers are parents, and 81% of
this group’s children also play games




Barcelonais the most

popular club to play in
FIFA10, with over 36M
game Sessions







N ANL

PC Gaming into real life



NLNH Mlcrosoft Underdogs, Overdogs
and the games marketers play

» Microsoft games — live consumer experience

« See video



Carturing Consumer
Attention in the critical 6,5
Seconds

YaepxusaHue BHUMaHUA
notpedbutensa 6,5 cekyHa






MANI

B cpeaHeM KOHTaKT bpeHaa
C noTpebutenem npu ero

BOBJIEYEHHOCTW B npouecc
6,5 cek.

NckyccTBO
yrnpoLleHusi/cokpaweHns —
oT 6puda Kk pabote
(pe3ynbTaTy)

|



Hy>XHO ymeno
obpallaTbcs ¢
undpamm, oHuU
MOryT fiexaTb B
KOpHe cTpaTernu







Charlie Todd

OcHoBaTenb Improv
Everywhere

Chaos and Joy in
Cannes




He HYy>XHO BCeEM
TaHUeBaTb,

NOTOMY YTO 3TO
MOAHO®, BO
dnew-mobax
HY>XHO YMeno

,.ICI'IOJ'IbBOBaTb
MEeCTo "
CUTyauUuIo




N ANL

[TpneneyenHune Celebrities — MOgHbIN
TpeHa



E’A Digitas. Cage Fighting comes to Cannes.

Nick Cannon




Yahoo! Laugh,Connect and Debate
with Ben Stiller

CANHES HONS /e

T N TERPATOMAL ADYETTENG FESTI 33201




Grey.Nim Mellors Talks toYoko Ono:
fourth Annual Grey Music Seminar

-"1] 5 E_' ETISING FESTIAL 20-24 1
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Mark Zuckerberg

“I'll keep doing it as long
as it keep changing the
world” (A éyay nenatb 3710
Tak A0/1ro, Kak 3Tto byaer
MEeHSATb MUP)

byayliee 3a
counanmnsaunen u
nepcoHanmsaumen

Yxe cenyac 400 mMnH
nonb3oBaTtenen facebook -
3TO TPETbE NO pa3Mepy
HaceneHus rocyaapcTeo B
MUpe nocne Kutaa u
NHaonn.



KTo ny4ywun B 20107

MAMI

SPECIAL AWARDS 2010




MANI1 Kak nobexanatoT?

* [pocTaa nges, ysnekatrowiasa Maccbl 1 co3garoLlas
coumarnbHble OBMKEHUS (M HOBbIe NPUBBLIYKN/
nosegeHue)

» ObA3aTenieH anemMeHT «anmKnTan» B NpoeKkTe

 [TobexaatoT paboTbl, 9PIPEKTUBHbIE C TOYKN 3PEHUS
pa3Hbix HommnHaumn (Chalkbot Nike LiveStrong, Reply
Gatorade, Sounds of Hamburg, Volkswagen Fun
Theory, HBO, Canon Photochains)

e [Tonynsipusayma NpoeKToB A0 Havana padoTbl XKpu
n.... NP cTpaHbl






